5 PSYCHOLOGICAL
ASPECTS OF A
HIGH-CONVERTING
WEB DESIGN
Introduction to the building
blocks of an optimized
website
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1 - A CLEAR COPY / HEADING ON YOUR PAGES
A visitor to your website pages should be able
to understand the products/services that you
are offering by just reading your headline.
This is critically important on landing pages and
sales pages, but certainly helps on other
website pages as well.
If your heading is too complex or it doesn’t
convey the message in a simple and easy to
understand manner, you may lose your website
visitor.
That means he is going to exit your website
without becoming a lead or without buying one
of your products/services.
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2 - NOTICEABLE CALL TO ACTION
BUTTONS ( CTAS )
A good practice is to always make sure your
buttons are a contrasting colour to everything
else on your entire site.
This makes it stand out and catch peoples eye.
Stack on a clear call to action and it’s the
equivalent of saying don’t think of a green
elephant, just by reading it, you’re already
thinking about it.
Just by looking at the button, your audience
already knows what you want them to do,
effortlessly,
If it’s something they’re interested in, they’ll
easily know what to do, ie:

CTA Button Examples:
• Book a Free Consultation
• Sign-up
• Shop
• Subscribe
• Learn More
• Get Started
• Watch Demo
• Register for the Webinar
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3 - People don’t read, they scan
People scan websites, they don’t read them.
If your site has page loads of text equivalent to what
you would see in a book.
That’s like serving 7 days worth of food in one
sitting, it’s just too much of a mouth full and will not
be completely consumed.

Ever been to a high-end 5 course meal restaurant?
They serve small delicious portions one at a time.
Break up your content into more bite-sized formats,
making it easy for people to process/consume.
To make scanning your text more enjoyable, add
images that complement what’s being read.
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4 - SALES FUNNEL
DISGUISED AS A WEBSITE
The website design needs to be intuitive
and easily navigable.
This can be done by ensuring that the
website design is structured more like a
sales funnel and not a catalog.
However many pages you have,
summarize them all on the homepage.
From each page on the menu, leads your
visitors to the following page on the menu.
Done correctly the experience will feel like
a slippery slide.
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5 - LEVERAGE EYE GAZING
If you have a photo of a person on the page, make sure
they’re facing toward the action you want to take.
There have even been eye-tracking studies that show
people tend to follow the gaze of the subjects in view
and look in the same direction.
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Need help with
your web design
vision?

Book a design
consultation
We'll dive into your vision, design
goals and challenges then share
any value or insight that we can
offer.
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